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Recommended Resources

Marketing planner

Design Tools &
Templates

Community Influencer
Recruitment Guide

Media Relations Guide

How you spread the word about your GOOD
DEAL is entirely up to you. Some fundraisers
are successful simply by posting the QR
code at the register and letting the sales
process unfold. To get the best results, add
at least one thoughtful marketing activity per
week that your fundraiser is live. If you have
not yet visited the Generopolis Resource
Library to explore the possibilities, we
encourage you to do so today. If your plan is
already stacked, proceed to the next stage of
this guide.

MONDAY

Employee training: Each business will have a different process for how they
want to train employees to sell, ring up and/or process your GOOD DEAL. While
your nonprofit group may not be directly engaged in the training process, it’s
critical that you coordinate with your business partner to ensure training is
scheduled. Visit the Generopolis Resource Library for a detailed training guide
you can offer your business partner. Some training options include the following:

prelaunch
You’re now just a week away from launching your GOOD DEAL and watching those
donations come in! Use this week to finalize your plans.

Solidify Your Marketing Plan

TUESDAY-
FRIDAY

Prepare Launch Week Materials

Signage and in-store communications: However you and your business partner
have decided to post your QR code and communicate about your GOOD DEAL,
now is the time to prepare and deliver those supplies.

Staff meeting: Call a special meeting for all employees or implement a brief “pre-shift”
all-hands meeting. If possible, have representatives from the nonprofit group there to
provide a powerful first-hand account of why the fundraiser is so compelling.
Written guide: Distribute a printed or emailed guide about the GOOD DEAL and/or post
it in break rooms and near the register. Include photos and/or a detailed story of why
this fundraiser is so compelling.
Pop-up alert: When possible, insert a “pop up” in the business’ login or checkout
process informing and instructing employees about the GOOD DEAL.

Your Content: If you are planning to release information about your GOOD
DEAL on social media or in newsletters, now is the time to create and schedule
those posts.

Others’ content: If you are asking others to communicate about your GOOD
DEAL on their social media or in newsletters, now is the time to remind them of
the dates and times to take action and supply them with any content they will
need to execute.

GOOD Deal 

Training Guide
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https://generopolis.com/wp-content/uploads/Worksheet-Marketing-Planner-Calendar.pdf
https://generopolis.com/wp-content/uploads/Guide-Design-101.pdf
https://generopolis.com/wp-content/uploads/Guide-Community-Influencer-Recruitment.pdf
https://generopolis.com/wp-content/uploads/Guide-Media-Relations.pdf
https://generopolis.com/generopolis-resource-library/
https://generopolis.com/wp-content/uploads/Guide-Business-Employee-Training.pdf
https://generopolis.com/generopolis-resource-library/
https://generopolis.com/wp-content/uploads/Guide-Business-Employee-Training.pdf
https://generopolis.com/wp-content/uploads/2022/07/Guide-Business-Employee-Training.pdf
https://generopolis.com/wp-content/uploads/Guide-Business-Employee-Training.pdf
https://generopolis.com/wp-content/uploads/2022/07/Guide-Business-Employee-Training.pdf


Call a special meeting for all employees or
implement a brief “pre-shift” all-hands meeting. If
possible, have representatives from your nonprofit
there to provide a powerful first-hand account of
why the fundraiser is so compelling.

Distribute a printed or emailed guide about the
GOOD DEAL and/or post it in break rooms and
near the register. When possible, provide photos
and/or a detailed story of why this fundraiser is so
compelling.

Before your GOOD DEAL Launches, ensure your business partner’s staff members
feel confident about every detail of your GOOD DEAL, including the time window it is
live, how they can promote it to customers and how they facilitate donation and sales
transactions. Reinforcing this information using multiple methods is recommended.
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staff training guide

Written Guide

Pop-Up Alert

Staff Meeting

training options

When possible, insert a “pop up” in the
business’ login or checkout process informing
and instructing employees about the GOOD
DEAL and/or how to discount or adjust the
transaction as needed.

Key Messages for Staff Training:
WHAT: We are running a special promotion -called a GOOD
DEAL - that helps our business grow while raising funds for
[NONPROFIT NAME/PROJECT]. The deal(s) we are
offering are these: [NAME DEALS]. To access these deals,
customers must scan a QR Code posted [WHERE] to
donate [DOLLAR AMOUNT].

WHY: [INCLUDE BUSINESS’ SPECIAL CONNECTION TO
THE CAUSE OR PROJECT + ANY PERSONAL STORIES
HERE]
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staff training guide
WHEN: [DEAL DATES]

WHERE: [PHYSICAL LOCATIONS WHERE CUSTOMERS CAN
ACCESS DEAL]

HOW: The process of unlocking our GOOD DEAL is as follows:
Sales staff inquires whether the customer would like to participate in GOOD DEAL
and explains what customer gets
If the customer wants to participate, they first use the camera app on their phone to
scan the Generopolis QR Code posted [WHERE] to donate [DOLLAR AMOUNT]
Customers will be taken to a mobile payment landing page that is pre-populated
with the required donation amount. They check out on their phone using their
preferred option (including PayPal, Apple Pay, Google Pay and more) or manually
enter their credit card information.
The customer shows sales staff their completed transaction receipt delivered to
their phone.
The sales staff offers customers [THE FEATURED GOOD DEAL] and completes
[BUSINESS NAME] checkout process. [NAME WHATEVER ACTIONS ARE
APPROPRIATE HERE, SUCH AS ADJUSTING THE PRICE THE CUSTOMER
PAYS WITH A PERCENT DISCOUNT, APPLYING A PROMO CODE TO ADJUST
THE TRANSACTION, ETC.] 
Note that [BUSINESS NAME] staff never collects any payment intended for the
nonprofit, as that transaction is handled through the Generopolis QR Code
checkout. [BUSINESS NAME] only collects payment for [GOODS/SERVICES]
rendered by our establishment.

YOUR ROLE: [INCLUDE SUGGESTIONS ON HOW SALES STAFF CAN DRIVE
GOOD DEAL PARTICIPATION]

SPECIAL DETAILS: [INCLUDE ANY ADDITIONAL INFORMATION HERE, LIKE
LIMITATIONS OF SALE, TECHNICAL SALES INFORMATION LIKE HOW TO RING
UP THE SALE, ETC.]

Businesses display a custom
Generopolis QR code on

tables, menus or at the register.
Customers scan to donate to

the specific nonprofit the
business is supporting.

The QR Code takes customers
through a secure mobile

checkout. Customers show their
receipt to the business staff to
receive access to the GOOD

DEAL - the discount or promo -
the business is offering.

 

Every month, Generopolis calculates
the amount each nonprofit has

earned from their business partners'
GOOD DEALS. Generopolis retains

a 10% admin fee plus $.49 per
transaction and passes the
remainder to the  nonprofit.

Each nonprofit partner receives
a check straight to their
headquarters, freeing

nonprofits, volunteers and their
business partners from any

admin headaches
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