
Phone script

10 MINUTES A DAY TO YOUR FIRST $10K



Hi, this is [NAME] calling from [NONPROFIT]. May I please speak to your
manager/owner [SAY THEIR NAMES IF YOU KNOW THEM]? 

---- WAIT FOR KEY DECISION-MAKER TO COME TO PHONE ----

Hi, this is [NAME] calling from [NONPROFIT]. 
I know you get so many requests to support charities – but I’m not calling with a
traditional ask like a sponsorship or auction item. Instead, I'm inviting you to partner
with us on a project to fund [YOUR INITIATIVE] with the promise that you'll GET so
much more than you give along the way.

We're using Generopolis, a free nonprofit fundraising service that is all about helping
businesses drive sales and social media through the power of what they call "GOOD
DEALS" - otherwise known as awesome deals or discounts. 

When we partner to install a custom QR code inside [YOUR BUSINESS], you'll get to
capture and keep customer names, email addresses and contact information so you
can build your marketing list and drive more sales in the future. 

Is now an ok time to tell you a little bit more?

[IF YES, THEN CONTINUE. IF NO, ask when would be a good time to call or stop by,
and offer to email more information in the meantime. Email using the follow-up
template in the Generopolis Resource Library.]

Ok great. Let me tell you a little more about how Generopolis works. 
.
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week 2 Phone script

NOTE: If a business asks a question that you don't know how to answer, just be
honest that you're new to this process and you will add their question to your
follow-up list, then will circle back with the answer. Saving questions for later
creates a great reason to get back in touch and keep working towards securing that
business as your partner. 

For all questions that you're not sure how to answer, feel free to email
hello@generopolis.com

Use this script as you reach out to potential local business partners for the
first time
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https://generopolis.com/generopolis-resource-library/


For a traditional store, suggest that the QR code be placed at the register
For a restaurant, suggest that the QR code be placed on every table or on the menu
For a mobile business, suggest that the QR code is placed in the window of the vehicle

We can share a video that summarizes the process
We’d love to set a time to follow up for further conversation, and ideally to plan when and how
we’ll get going on this fundraiser

The way it works is like this:

We work together to create what’s called a “GOOD DEAL” for your customers. It's a discount or
exclusive offer that your customers unlock by making a donation to our project through a custom
Generopolis QR code that is displayed wherever it’s most convenient for your business.

You have total control over the deal that’s offered, so it should be something that drives profitable
sales for you and something you know will be a hit with your customers. For example, if you know
10% off a purchase is a magical discount that balances sales growth and profitability, then that’s a
perfect place to start!

You also control the donation that’s required to unlock the deal. So for example, we might say that
a $5 donation is required to unlock 10% off the customer’s purchase. Or, it might be that $7 gets
the customer a “buy one get one free” item. It’s all about creating a balance where the customer
feels good about making a donation AND feels like they’re getting a great deal.

PAUSE: Do you have any questions or shall I keep going?

Once we have defined the deal and the donation amount, we download our free Generopolis QR
code that is custom programmed to our nonprofit and your business. We then post it everywhere
we see fit – most importantly around your business.

Usually, we run this deal for about 4 weeks, and each time the QR code is scanned by customers,
it collects their email addresses and customer contact information. All of that data is yours for free
so you can grow your marketing efforts in the future and develop your relationship with those
customers.

Throughout the time you’re running our GOOD DEAL, we also work together to spread the word.
[CUSTOMIZE THIS PART OF THE SCRIPT TO INCLUDE A FEW NOTES ABOUT YOUR
MARKETING PLANS] EXAMPLE: We have plenty of ideas on how to get this deal out into the
community through friends and fans of our [PROJECT/NONPROFIT], including by using our own
social media and email capabilities. We will create a marketing calendar to spread out the
messages over the entire four-week time window of the deal so we attract as many sales and
donations as possible.

Then as the deal comes to a close, we invite you to take a look at your sales results and your new
marketing contacts to measure how we stacked up against other fundraising efforts you’ve
supported. We know the results will show you that you can support causes as important as ours in
a whole new and better way.

Last, I want to point out that we're prepared to work with you efficiently because we know how
valuable your time is. We have a full array of tools and templates to ensure careful and thorough
planning that minimizes extra effort on your side.

I know that was a lot to take in - what questions can I help answer? 

[CLOSE WITH FOLLOW UPS THAT MAKE SENSE GIVEN THE CONVERSATION YOU HAD]
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