
in-person visit script

10 MINUTES A DAY TO YOUR FIRST $10K



INTRODUCTION: Hi, I’m [NAME] from [NONPROFIT]. Is the manager or owner here today?

If there is no manager or owner on the property, ask when they will be there and decide
whether it makes sense to share your pitch with the person in front of you or come back later.

Before leaving, capture the name of the person you spoke to and the name and email address
of the owner/manager. Leave a flyer behind for the owner/manager.

WHEN THE OWNER/MANAGER APPEARS:

YOUR VISIT IS DIFFERENT: 

I know you get so many requests to support charities – but I’m not here today asking for a
traditional donation. Instead, we’re using a platform called Generopolis to fund [YOUR
PROJECT NAME]. 

It’s totally free and it’s a proven tool that drives your sales and social media. Best of all, it
captures customer names, email addresses and contact information so you can build your
marketing list. We can do this all – together – in a really efficient, fast way that doesn’t add to
your workload.

Is now an ok time to tell you a little bit more?

[IF YES, THEN CONTINUE. IF NO, ask when a good time to call or stop by would be, and offer
to email more information in the meantime. Email using the follow-up template you customized
from the Generopolis Resource Library.]

.
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Immediately upon entering a local business, introduce yourself to the staff and ask to
speak to the owner or manager. Use a conversational version of the script below, and
consult it anytime you have questions. It’s perfectly ok to say you’re new to this and
need to check your notes!

In person script
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option 1: share Video Invite
If you're new to Generopolis and feeling nervous about
sharing all the details, you might feel more comfortable
starting by playing the video invitation for the manager or
owner. Ask them to scan this QR code with their own phone
so they have easy access to your pitch even after you leave.

TRY THIS SCRIPT [use only if you're in a quiet enough space
to play video]:
I have a 3-minute video to share that sums it up really fast if
you're open to giving it a look.

https://generopolis.com/wp-content/uploads/2022/07/Guide-Flyer-Design-for-Business-Partner-Recruitment.pdf
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For a retail store, suggest that the QR Code is displayed at the register.
For a restaurant suggest that the QR code be placed on every table or on the menu.
For a mobile business, suggest that the QR code is placed in the window of the vehicle.

HOW IT WORKS: Generopolis is a great tool because it recognizes that fundraising should
create opportunities for businesses to GET something measurable and profitable when they’re
giving back to causes like ours. The way it works is like this...

CREATE GOOD DEAL: 
We work together to create what’s called a “GOOD DEAL” for your customers. It is a discount
or exclusive offer that your customers unlock by making a donation to our project through a
custom Generopolis QR code that is displayed wherever it’s most convenient for your
business.

You have total control over the deal that’s offered, so it should be something that drives
profitable sales for you and something you know will be a hit with your customers. For
example, if you know 10% off a purchase is a magical discount that balances sales growth and
profitability, then that’s a perfect place to start.

SET DONATION AMOUNT: 
You also have total control over the donation that’s required to unlock the deal. So for
example, we might say that a $5 donation is required to unlock 10% off the customer’s
purchase. Or, it might be that $7 gets the customer a “buy one get one free” opportunity. It’s all
about creating a balance where the customer feels good about making a donation AND feels
like they’re getting a great deal.

DOWNLOAD QR CODE: 
Once we have defined the deal and the donation amount, we download our free Generopolis
QR code that is custom programmed to our nonprofit and your business. We then post it
everywhere we see fit – most importantly in and around your business.

RUN THE DEAL: Usually, we run this deal for about 4 weeks, and each time the QR code is
scanned by customers, it collects their email addresses and customer contact information. All
of that data is yours for free so you can grow your marketing efforts in the future and develop
your relationship with those customers.

MARKET THE DEAL: Throughout the time you’re running our GOOD DEAL, we also work
together to spread the word.  [CUSTOMIZE WITH YOUR OWN MARKETING IDEAS] We
have plenty of ideas on how to get this deal out into the community through friends and fans of
our [PROJECT/NONPROFIT], including by using our own social media and email capabilities.
We will create a marketing calendar to spread out the messages over the entire four-week
time window of the deal so we attract as many sales and donations as possible.

MEASURE SUCCESS: Then as the deal comes to a close, we invite you to take a look at your
sales results and your new marketing contacts to measure how we stacked up against other
fundraising efforts you’ve supported. We know the results will show you that you can help
causes as important as ours in a whole new and better way.

option 2: pitch using this outline
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I’m so glad you’re interested. Let’s schedule a time next week to settle the details. I have
a few easy worksheets we can walk through together that will help us set the GOOD
DEAL and donation amount, plus plan the specifics on who, how and when we’ll spread
the word to make this fundraiser a huge success.
I know I owe you an answer to these few questions - [NAME THEM] - so I’ll get those
answers and call/email/visit again on [XYZ DATE]. 
I know this was a lot of new information that takes time to process, so I’ll call/email/visit
again on [XYZ DATE] to see what you’re thinking.
It seems like you have a number of people to share this information with to decide how to
move forward. Would it be helpful to set up a visit/call/zoom next week so I can answer
any of your colleagues’ questions?

CLOSING 

Our fundraiser is fast, free and beneficial to them:
As you can see, this isn’t about just a one-day or one-transaction exchange. It’s about
working together purposefully and in partnership – and in a very time-efficient way – so that
we both win. 

QUESTIONS: Answer their questions or say you’ll consult with your colleagues and get back
to them.

Email hello@generopolis.com anytime you need backup!

SET FOLLOW UPS: 

Immediately upon exiting the business, send a follow-up email thanking the business contact
for their time and reiterating when you’ll be following up on the promises you made to them.
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